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RESEARCH ARTICLE

The Enhancement of Labelling and Packaging of
Coffee Product for Competitive Advantage in
International Markets: Phayong Community

Enterprise Group, Maesaab, Samoeng, Chiang Mai.
Winayaporn Bhrammanachote'

Abstract

This study aims to enhance the coffee product and develop
packaging for competitive advantage in international markets of
Phayong community enterprise group. The objectives of the study
are to study the context, society, and market structure of the group,
to develop the packaging and labelling for coffee products, and to
bring the prototype of packaging and logo for commercial use. This
qualitative research collected data from in-depth interviews and
small group discussions with 30 key informants. Thematic analysis is
used to analyse the qualitative data. The results showed that
modern packaging and labelling create interest and the group
satisfied for commercial use. Moreover, the packaging and labelling
prototype developed from this research can help increase sales by

10 per cent, resulting in an increasing group’s income.
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Samingwdnfusinuaouivieadisn Huewns viesuwevesisean
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YINGY
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YUPU UATAALIANIZTRIYNTUTY 4 el gurudnDuazdosiinuie
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Waunlugnisadrayar i uvesndndasivesausiunsdsdulagly
anudfyfunsiaundnsueiasiasse vaed nsenseRundnsioel
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